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SIYOP Workshop 

Session 2-4 

Sharing Your Authority Content 

 

We've written the articles, we've got to talk about sharing it through 

the different places and ways to do it. First is the website and blog. 

Two is your email. Three is social media, and four is a service is 

called IFTTT. 

 

Your website and blog. This is going to be the source for all your 

other shares. This is the first place you want to put stuff unless it's an 

article you've submitted to another place, but most cases can be right 

on your own site. A key you want to do, a key tip is use a large image 

at the top. The reason for this is if you can imagine this on your laptop 

screen, it's going to cut off about 3/4 way through the image.  

 

What do you think everybody does, once the pull up a screen and see 

an article and they can't even see the first picture? What they're going 

to want to do is scroll down to see what the whole picture is. That 

affects something called scroll rate. It's an SEO thing and it'll help 

your SEO, but what it does is get the person engaged in your content. 

Researchers found once someone has to scroll on your site or 

interact in some way, they're going to be far more apt to continue 

interacting with it. Once you have them scrolling down the page to 

read that, they're going to be more inclined to keep reading it.  
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Then after that you want to break up your content into sections and 

use formatting to make it scannable. You can see the first one on this 

it's either the 7 step checklist to get more speaking gigs. The first one 

is define your micro-specialization. You can see how it's laid out. 

There's a little blue box around it. It's all pretty. Each one's broken up 

like that. You can see where I used some underlining and used some 

bolding.  

 

All these things to make it really easy for someone to scroll through, 

get key points, and get the information very easily without having to 

read what looks like a book. It's very different when you're posting on 

a blog versus when you're putting content in a book. You want it to be 

scannable. That's the key thing to do with all of it, you want it to be 

scannable where someone is not going to be forced to read all of it.  

 

As good as you write it, 90% or more of the people are not going to 

read it. They're going to scroll through it real quick, read the key 

points, and either bounce off if they don't like it, or if they do they're 

going to share it and interact with it in some way even with those 

quick little interactions. 

 

The next is email. When you share it with your email list, or even if 

you have a small list, it does not matter. You want to include the 

beginning of the article or possibly the first tip too. You don't want to 

email your entire article. You don't want to go Hey go check out my 
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article here, and send the link to it. You want to get them involved in 

it.  

 

In this situation this is “Our 5 Free Personal Branding Tips For The 

New Entrepreneur.” I’ve put in the first part of the article, the 

introductory, then in put in the first of five tips. After that to read the 

other four tips here. Someone that reads this email is going to be very 

likely to click on the link if they're enjoying it at that point.  

 

The other option you have is use a compelling image at the top of the 

email, some of the time. It has a really high click through on this from 

when I was talking about my fitness journey that also tied into an 

article. You don't want to put in the images all the time or they will 

start stop losing impact. You want to put those in some of them time. 

We use those once every two weeks to two months. So very not often 

that we throw the images in there, but it works very well for get the 

engagement. Make sure you get your image linked to your article 

also. 

 

I want to mention how I share on Facebook. Facebook still is for us 

probably the most interaction on your content. Some of you may not, 

some of you may get more off of Twitter or Instagram, or something 

else, for most people that I talk to and for us for sure, Facebook is still 

where the people are. The first thing you want to do when you share 

content is just share a screen shot of the articles. You're not even 
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posting a link to your blog post. You're just sharing a screen shot of 

the article.  

 

This is on your blog. You can just use a service like Jing or another 

screen capturing service or utility, and you're sharing an image of 

your article and that's it. Then you put a little description can be about 

it, but don't put a link to it in there. The reason why is Facebook will 

kill your who they deliver this to as soon as you put a link in there. It 

was not that way not that long ago, but now if you put a link on 

something you can pretty much guarantee that no one will see it, or 

very few will see it.  

 

This way works very well to show people that you have a piece of 

content out there and what it's about. If they're interested, they can 

ask you where it's coming from and you can throw a link in the 

comments or you can message it to them. That's what we're doing. I 

usually message it to people because I still think once you put it in the 

comments, I think it kills your interaction, or kills people they show it 

to. I just send it to people. 

 

Then a few days later you can actually share the link to it. That way 

you've already gotten several people have seen that you wrote an 

article. This one, again your interactions you're going to see how little 

they are compared to everything else all these others. I'm going to 

show you one more method. This will be your least interaction on it 
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but it does give some people a chance to be taken to your article and 

interact with it. 

 

A few days to a week later, copy and paste the entire article on 

Facebook. Put the entire text on there. I love this one. This is one of 

the ones I get the most interaction with and people really get to 

consume your whole content, really get to show them that educator 

and advocator positioning this way on Facebook. You've seen the 

people, other ones doing it also. I've suggested this for a while. A lot 

of people are starting to see that it really works. 

 

The last one is spreading your message with IFTTT. It's like Gift 

without a G. IFTTT is a free service that basically acts as your 

personal social media assistant. On an automatic basis it broadcasts 

your new content through all connected social media channels when 

you post to your blog. When you post to your blog, this free service 

can broadcast out to all connected social media accounts.  

 

When your blog post is going to be set to what's known as the trigger. 

This is just within the blog. You create an account on IFTTT and 

connect your blog to it and that's a trigger to whenever I post on the 

blog, this is what I want to happen. Those are called recipes. A 

simple recipe would be like every time you post a blog or post a post 

on your blog, the following is automatically triggered. It's going to 

share it on your Facebook page, it's going to post to your Facebook 

group, bookmark it on Delicious, it'll share it on your LinkedIn 
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account, it'll post it to Reddit, it's share it on Storify, and it Tweet out 

on Twitter.  

 

The example above, every time you post is going to be shared in 7 

different places as soon as it goes live without you having to do a 

thing. It's not you having you go to different places and post it or 

having to remember do or having an assistant do it. It's going to 

automatically do it for you every single time. There’s a lot more than 

the 7. I showed you the most popular ones. You can have 15-20 

different things happening in places your content is put out there. 

 

This is automated and makes a time intensive task that most simply 

will not do. The benefit from this in addition to other things is that 

adding social signals to your content strengthens the value to Google. 

The social signal is basically your content being shared socially. 

Google pays attention to that. This pushes your content out there 

makes it gives people more of a chance to share it. Just you using 

this is not a hack or a way you can automatically start ranking in 

Google, but by Tweeting your stuff out there, you're more apt to get 

reTweets and people visiting your site and Tweeting it out again.  

 

Your authority content is promoted to a much larger and different 

audiences on a regular basis. If you were not one to always 

remember to Tweet out links to your articles, this is going to solve 

your problem. If you don't ever post to Storify, you don't know what 
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Storify is, this fixes the problem. This really makes it much, much 

easier for you to get your content out there. 

 

Your assignment is to create your account with IFTTT and set up 

your chosen social media platforms to share your content. Again, I 

will make a video to put in the members' area if you guys need help 

with this. It's very, very easy. When you go to IFTTT, it's very easy to 

walk you through the whole thing. The only thing that's going to take 

time the first time is setting up social media accounts and places you 

want to distribute this to if you don't already have them.  

 

If you already have your Twitter set up and your Delicious and 

Facebook, and the other places that you did, it's going to be very 

easy for you. You're just going to go in there connect accounts and 

put in your passwords and you're going to be ready to go. If you don't, 

you have to spend a little time creating those accounts, but actually 

the creation of recipes is very, very quick. 


