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SIYOP Workshop 
Session 6-1 

Creating A Newsroom and About Me Pages 
 
Welcome to the session six for the Authority Step Into Your Own 

Power. Today let's run through here, we're going to be talking about 

monetizing authority, and a few things to build and prepare for that. 

What you're going to learn today is about quickly creating newsroom 

and why you would want to do that, creating your authority bio, your 

about me page which is a little bit different than a lot of folks start out, 

or even end up creating these pages or bios.  

 

We're going to talk about using media logos, the right ways and the 

wrong ways. We're going to talk about how to use best selling author 

status and really go into exactly how you achieve best selling author 

status. Also, Brian is going to talk about the humble brag campaigns 

and how to use those because it can make a very powerful difference 

just doing some little bit of things subtly different than what a lot of 

people may think about how to use those. We're going to talk about 

creating simple one problem/solution mini products based on a lot of 

the exercises you went through, and also creating micro-specialized 

higher ticket offers around your micro-specializations.  

 

So, with that, let's go ahead and kick it off. 
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First thing that I want to talk about really quickly here is about 

creating a newsroom which is one of the simple things to do as you 

start employing and implementing a lot of things that we've talked 

about through the sessions. Really creating a newsroom is simply 

about adding a newsroom category to your site. I would say a lot, the 

majority of websites that have come online in the last few years are 

based around WordPress. WordPress is very simple whether you do 

it yourself, or whether you have your webmaster do it is just simply 

add a category of posts to your site that you can title that category 

newsroom.  

 

This is where you're going to put things like news releases, media 

mentions. You want to post screen shots of the media outlets that you 

are featured in whether it's articles, whether it's in news releases, it's 

important to grab screen shots of these. Even if you do put links 

directly back to the original media mentions, one thing you want to be 

aware of is that those may not last forever, especially a lot of 

publications recycle, purge their information, purge their stories. So 

it's always good to grab screen shots. We'll talk more about that later 

also when we talk about using media logos. 

 

But essential what this does, it gives you one more place and more 

importantly gives you a place that you control that you can republish 

a lot of the things that you have. Depending on the media that you are 

featured on, if it's news releases out to all of the local broadcasting 

affiliate networks, that you can post that news release right there in 



© 2015 Authority Media Group, LLC – AuthorityAlchemy.com 

your own newsroom, but grab some screen shots of some of the 

places that also featured your news release and put that in there.  

 

If you have something in a magazine, if you're on Yahoo Small 

Business Network, or Entrepreneur, or something like that, you can 

put that, talk about how you were featured in an article in that 

publication or on their website. Maybe do a screen shot. You can also 

link back to the original article but it's not something you want to 

necessarily republish the full article especially depending on their 

terms of doing something like that. But when it comes to news 

releases, you can just publish them word for word because these are 

just news releases that you’ve put out or someone's put out on your 

behalf, but again grabbing those screen shots is something that you 

definitely want to do so that you continue to have that validation even 

after that source may have been purged, or they may have recycled 

through their websites.  

 

So that's really as simple as it is. You'll see a lot of times you may 

see programs or software specifically around creating newsrooms, 

but it really is just as simple as creating that category and that place 

that you can aggregate a lot of the media mentions that you have out 

there. 

 

Alright, so another thing that a lot of people neglect or kind of run 

through is that About Me Bio page. One thing I want to make very 

clear of what we're talking about here is this About Me Bio page is not 
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your resume. It's your story. It can be so much more than a resume 

and even really not even have the bulk of it talk about the specifics of 

your business. Because you think about what it's called. It's about 

you. It's a bio, biography.  

 

You can put this on that About Me page in your website. You can use 

it author bios on your, once you publish your book, or if you have a 

published book, you get an Amazon Author Central page and you can 

use that as your author bio. Now one of the easy ways to do this that 

we use and we'll be giving you this template, is using this About Me 

Bio questionnaire. Again, as you go through this, one of the easiest 

ways to put this to use is to record this Q&A, have it transcribed, and 

it will be the core of and almost this well that you can go to when you 

do come up with an Author Bio page. 

 

One thing you're going to find is you're going to get a really, big, 

probably a lot longer author bio page than you thought you may have, 

and it's going to be more about you whittling down for whatever use 

you're going to use it for, whether it's for your social media profile 

bios, whether again, your Amazon Author bio, using it in actual books 

with an About the Author section. This is going to be kind of your 

library that you can come and pull things out and it will let you dump 

this out in a very effective manner. And also when you're kind of 

interviewing yourself, it gets out more conversationally and for you to 

be able to think back to times. 
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So here are the questions we use when we create these. 

1. The first question, What was your entry point to where you are 

now? Really what that means, think about a time or an event where 

you caught the bug to do what you do. What was it that you kind of 

think of planting that seed that lead to where you are, even if it's not 

specifically what you're doing, perhaps it's what led you to become an 

entrepreneur. What gave you that entrepreneur bug? When did you 

first discover that entrepreneur spirit you have?  

 

Then just tell one or two short stories as an example of how that 

occurred. These stories can be from childhood. A lot of times when 

we do this with entrepreneurs, especially people in marketing and 

sales, they'll talk about the first time they started their lawn mowing 

business. Brian, a lot of his background, was he mowed lawns. He 

started a DJ business.  

 

These types of things, these are perfect stories that could become 

part of that. They kind of talk about your journey. I can't think about 

how many marketing and sales entrepreneurs tell this story of how 

they would go and buy bulk candy and take it to school and sell it to 

other school kids as some of their first sales experience. What a kind 

of strange commonality that goes across that. But we've heard that 

story several times. That's what this question is about is that entry 

point where you kind of think that the start is, feel that started this. 

 



© 2015 Authority Media Group, LLC – AuthorityAlchemy.com 

2. The next question. What was the first book, magazine, movie, 

course, conversation that inspired or enlightened you around 

what you do? This could be something where it actually showed you 

that there are others like you, or gave you clarity to your path. You 

probably can think right now one of those first books that got you 

excited about the real possibility of you doing something that was a 

little bit non-traditional about when other kids may have been thinking 

about being that fireman, policeman, attorney, doctor, that kind of 

thing. There was something that showed you there really are 

alternatives and maybe what I've been shown or lead to. 

 

3. The next question is Tell a story of your rise from the green 

entrepreneur to where you are now, or whatever it is that you 

do. This something that you're going to be able to think back and 

you’ll probably remember very vividly. What was the cross over point 

to really take this down and put a spot light on it? What was the cross 

over point from where you went from "I'm going to be..." to "I am...?"  

 

Whatever it is that you do, if you think of yourself as an Online 

Marketer, what was that point, that cross over point from where you 

went from "I'm going to be an Online Marketer" to where you can say 

"I am an Online Marketer." It might have been that first check that you 

ever got, whether it was $5, $10, or "I'm going to be a coach, a life 

coach" to "I am a life coach." What was that first time that first client 

that you helped, that first breakthrough that you helped someone 

occur, whether it was for money or not.  
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But it really is about that moment that you went from "I'm going to 

be..." to "I am." You'll be able to really a powerful story and you're 

going to get passionate about this and do it. Have a recorder on while 

you do it and you're going to get some amazing things out of this. 

 

4. Question 4 is what is your current offer? And what is your 

magic? What is it that you're currently doing and pretty much what is 

it that you can look your prospects in the eye and say "I can help 

you?" And how and when did you discover this? When did you 

discover that you could do this? When did you discover that this was 

available and you got it, and you were able to help others navigate 

through this?  

 

This is the point in you bio where it kind of leads and starts telling the 

story of how you got to where you were. But if you notice a lot of this 

that we've gone through so far is going to cover some of those basics 

that everyone wants to know. The why you're doing what you’re 

doing. Why you got to where you are. 

 

5. The next question is Talk about your family. Parents, children, 

siblings, spouse, the people that you spend a lot of non-business time 

with, and then you can talk about how they've played a role in your 

success, whether that's in life or business.  

 

6. Question six is what are your hobbies? What are the things 

that you do to recharge from business? A lot of people think of 
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things that you know whether it's golf, whether it's travel, any of that, 

talk a little bit about that. This isn't necessarily something that you are 

going to use all of in your about me page. You may actually use none 

of it, but you want to have this well, this library of information that you 

can pull from to be able to use that because then you'll be able to 

come up with these about me, or bios from all different links. Whether 

someone wants 100 words or someone wants 1000 word or more, 

you're going to be able to pull that very easily with a good nice 

congruent type of story. 


