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SIYOP Workshop 
Session 6-2 

Using Logos 
 

Using media outlets that you've written articles for, been quoted on 

through interviews, news releases can be extremely powerful when 

they're done right. But they can also be detrimental when done the 

wrong way. So remember, logos, these media logs are meant to be 

trust triggers. Just an element, an essence of your marketing. They're 

not meant to be your main marketing focus. They are not meant to 

define you by any stretch. You'll find that there are people that can go 

overboard on these. We'll talk about that. But first I want to go 

through some common questions that we get and give you the best 

answers that I am able to give you. 

 

Am I allowed to use logos? Well here is the reality of this. If you ask 

five people, including attorneys, you're probably going to get five 

different answers. The only right answer is “it depends.” That's the 

classic answer that you're going to get from attorneys and CPAs. The 

answer's always "It depends," because the truth is each media outlet, 

I'm talking about the granular, sub-affiliate of ABC, NBC, FOX, they 

have their own terms of use on logo usage. A lot of it is written in that 

speak that really is a page and a half of "it depends." 
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So what the bottom line answer is besides "it depends" is if you want 

to get really, really granular on this you would have to go and 

determine what the logo usage is and the terms of use of each place 

that you wanted to use that. Now, here's the other reality is, yes, we 

use logos. You've seen them used every single day. The main thing 

that you want to do is make sure that you follow with the intent of 

these logos. The main thing is don't put a logo on something that is 

not associated with you. So let's talk about this with the best 

practices.  

 

Don't use logos from media outlets that you don't have proof that you 

have appeared. Links are good on media to media outlets, but they 

may not last. Like I've talked about before, when you put out a 

national media news release, that release may go out to several 

hundred sites, websites including all the ABC, CBS, FOX, regional 

and local affiliates, but the fact is that news release, news 

aggregators will purge, they'll recycle their content. It may be 30 days, 

it may be in 60 days, it may be 2 years.  

 

There's just no telling on that, and there's no guarantees about that 

so you want to make sure that if you're going to use that in your 

marketing that you take screen shots of that to show that you have 

appeared. Even if you've been on TV, take a picture of your television 

when it's on, but generally they'll have a YouTube or something like 

that. Get copies of that, take screen shots of that, not necessarily that 

you're going to use that and paste that all over your marketing, but 
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you just want to keep a little file in there to have documented that this 

is where you have approved. So take your screen shots of any online 

appearances that you have. 

 

One thing that you want to make sure that you do and I don't think 

there's a bullet point here, is don't imply that the outlets are endorsing 

you. Some people may even want to go as far as being specific that 

this does not mean that you are being endorsed. If you've ever seen 

legal lingo, that's what we have to stay away from because we're not 

attorneys so we can't give you legal advice is make sure that you 

specifically say that you're NOT endorsed by Google, by ABC or any 

of that.  

 

But you don't want to do is imply or say that ABC, NBC, FOX thinks 

I'm the best whatever it is that I do. That's not what the purpose of it 

and that's generally where I could see you getting into some hot 

waters if you're trying to imply a relationship or an endorsement type 

of relationship with any of the media outlets. But if you have a simple 

"As Quoted on", "As seen on" that kind of thing, but the fact is that all 

the different outlets are going to have different terms to use those.  

 

How many logos should I use? This one I think is a big, big issue. 

What is more powerful? If you think about it if you look at this by 

having a big pool of every possible logo that you can have that's ever 

had anything about you, or a more subtle one that has more tactful 

type of logos? Remember this is to be trust triggers. It's not meant to 
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define you. It's not meant to be a resume. It's not meant to be the 

focus of your marketing. It's simply a trust trigger. I much prefer a 

much subtle use of logos as that trust trigger.  

 

I use an example. If you think about Bob Dylan, considered a music 

icon, right? He sings, he writes songs, he plays the guitar, and he can 

even play the harmonica while he's playing the guitar. There he his. 

Musical icon. But you know what? Add a base drum and some 

cymbals and a couple other things, does that make someone a bigger 

musical genius, a bigger musical icon? Or does it turn it into the crazy 

man in the street?  

 

That's the difference. It can be over done. It often is over done. More 

is not better. Louder, brighter, shinier, more colorful is not better. 

Make sure you think about that when you're using logos. Often times 

if any of you've done any national news releases through us, you 

know you get a big report with hundreds of links and there's logos 

there, hundreds of different outlets that your release has been 

published and you've been quoted on.  

 

There are some people that feel the need to use every single one of 

those and just slam that. It becomes a distraction. It becomes a 

detractor and it becomes something that they are trying to wear as a 

badge or wear as this big, powerful marketing tool that it is not. 

Remember it's about trust triggers. 
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Where should you use logos? Well if you think about it, you can use it 

on your website homepage. Use it on those about me pages, your bio 

pages, use it on landing pages, social media profiles, but the main 

thing is, is don't make it the main focus. Just like here's Damon John, 

very prominent on Shark Tank, Businessman, Entrepreneur, you see 

the way he's using these logos is subtle. They're even kind of an 

opaque to them.  

 

They're on this website, but they're there, but they're not the focus. 

They're not defining him; it's not defining the site. It's simply used 

there as a trust trigger. Think about that as you're doing this. This has 

become a very, not just a guess or a theory, this has become tested 

in conversions. In fact even sites like LeadPages are now including 

these trust trigger areas in their templates where you can put these.  

 

But as you notice, even when they put these in their templates, they 

are simply there as trust triggers. They're not there to be the main 

focus of the website. It's not meant to draw the attention and 

overwhelm everything else. Just remember, it's not about logos. 

Authority is not about logos. Don't be this person. Don't be the person 

that just overpowers and slams their marketing with the logos, which 

I'm sure that you have seen. 

 

 


