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SIYOP Workshop 
Session 6-3 

How To Use Best Selling Author Status 
 

So first of all Best Selling Author is not about feeding our egos. That's 

one thing that, it's something you definitely will have pride in. It's 

something you definitely deserve to be proud of, but the bottom line 

when it comes down to it, it's really not about feeding the egos. It's a 

tool for building authority. And really it's for the benefit of others. 

We've talked about the others. It's for the benefit for the people that 

make the decision easy, to quote, to write about you, to interview you. 

Make it about them. 

 

When we say that, when you become a best selling author, it's about 

making it about them being able to have a best selling author on their 

show. It's about allowing others to write about, or quote, or have a 

conversation with a best selling author. It's about making it easy for 

you to be the educator and advocate because it opens doors for you 

being that best selling author. 

 

Think about this. Think about which one of these is actually going to 

be more powerful and effective, and really think about which one is 

for the benefit of others and which one is about kind of feeding the 

ego, which I understand. It's natural for people to go down that path.  
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Amazon Best Selling Author, we've had some discussions on what 

you call yourself. What's the title? Amazon Best Selling Author, or 

would you use #1 International Amazon Best Selling Author in three 

categories? Even if you are a number 1 international Amazon Best 

Selling author in three categories, that may not be the best label to 

attach to yourself for the purpose that we are doing this for. 

 

It's not something that is going to open up bigger and broader doors. 

It's not something that's going to get more better, bigger, more known 

interviews. It's something that actually maybe seen as “man, that guy 

sure is ate up with himself, isn't he?” Not that that's the case, but you 

want to be very, very purposeful and using that minimum effective 

dose when it comes to doing this. When I say that I mean it as in if 

you have a headache, if two aspirin makes the headache go away, it 

doesn't mean that ten aspirin will make you feel like Superman. In 

fact, the ten aspirin may actually make you feel sick or worse than 

you did with the headache. So think about this minimum effective 

dose to get the desired result.  

 

Using Amazon Best Selling Author, or if you hit number one in your 

category, even if you use Number 1 Best Selling Author, but really 

think hard about why you were going to go beyond that. If it's to make 

yourself feel better, or to add or pad thinking for your logo, or for your 

resume rather, or is it something that really is going to benefit your 

cause? Is it going to be something that's going to benefit the 

promotion of you getting more interviews about for you getting better 



© 2015 Authority Media Group, LLC – AuthorityAlchemy.com	  

shows, better traction? And I would say with some very rare few 

exceptions, it's not. Think about using the minimum that you need to 

be able to do this. To me, Amazon Best Selling Author, Number 1 

Amazon Best Selling Author, really does cover this. 

 

Remember, it's easy to turn to the sky. If you keep adding and keep 

adding. That's not what we want to do. So let's talk about becoming a 

best seller. There really is no official legal definition of a best seller. 

Typically what the common, kind of agreement among organizations 

and that's who determines what a best seller is, are the people that 

publish the best selling, best seller lists. We were talking about New 

York Times Best Seller, Wall Street Journal Best Seller, Amazon Best 

Seller, what makes a best seller is really defined by the person 

publishing the list. Typically that is if you're ranked in the top 100 of a 

recognized best seller list. 

 

Like I said, each one of these it determined by the list publisher. 

What's going to happen is most of these publishers don't just have 

one top 100 list. They'll have lists broken up into categories. They'll 

have a best seller list for fiction, a best seller for non-fiction. They'll 

have best seller lists for How-to. It gets very, very granular.  

 

If you look at New York Times Best Seller and go through their best 

seller list, you'll see there's not just one best seller list. There's 

several best seller lists and different categories. It's kind of like if you 

think about the Grammys and the Oscars, the only person that can 
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say Oscar winner is not the person that wins best picture at the end 

of the night. They have Oscars for everything from makeup to sound 

to wardrobe to choreography to things that are so granular you 

recognize, but that person is still an academy award winner of 

whatever it is that they are. 

 

That's why a lot of these lists have multiple categories for this.  

 

One of the things that really make this possible for us easily is the 

New York Times a lot of times their best sellers are aggregated and 

released each week, tallied up each week for the best seller list, as 

are quite a few of them. Amazon.com which is a very recognized best 

seller list, theirs because of the digital nature of their platform, their 

best seller list are updated and compiled on an hourly basis. So really 

what can happen, by strategically launching your book for a 

concentration of sales within the same hour or even day, what that's 

going to allow you to do is to hit an Amazon best seller list without 

gaming the system. I want to make sure that we're very clear about 

this. 

 

A lot of people say, talking about gaming the system to becoming 

Amazon best seller. I'm not sure what gaming the system is. We're 

not talking about becoming a best seller by buying a bunch of copies 

of your own book, or doing anything. Everything we talk about 

becoming a best seller is to do things within the confines of the 

parameters that Amazon has set out to define a best seller doing it by 
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the book within the terms that Amazon has presented so that we can 

ethically be able to call ourselves and use that best seller status in 

our marketing. 

 

By doing that, it's really about selecting categories. It's about 

researching departments within Amazon. It's about checking 

competition, choosing the right keywords, and you will definitely have 

some supplementary training on the specifics of this but to give you 

the overview of how this works is it's really about categories and 

departments.  

 

If you've ever published a book through Kindle, you know that there's 

a section there where you target your book customers. This is where 

what are the categories that we have listed here that best fit your 

book. If you were to game the system, you'll see that you may mis-

categorize your book and put your book in something that it doesn't 

belong in.  

 

That's not what we're after. We want to do it the right way and feel 

good about how we've done this and the process that we've used. But 

the one thing that a lot of people will see that you'll notice is the 

categories that Amazon gives you to choose from, when you're 

publishing your book, doesn't NOT match up with the categories that 

you see on Amazon's site.  
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Really they called those departments. So there's a difference 

between a category and a department that a lot of people use those 

terms interchangeably. They'll see that in the Kindle e-books 

department. They'll have the top 100 Best sellers in the Kindle e-

books department, but people will often times refer to that as 

categories, but it's just semantics, not a big deal. 

 

What you want to do is when you're setting up your best seller 

campaign is you want to make sure that your book appear in the 

appropriate departments. The most appropriates department the 

one's that are going to be most associated with what your book is 

about. The way to do that is very rarely done or talked about is to use 

those department names in you keywords. So if your departments 

that you're in are business and money, or even deeper, you want to 

make sure that business and money is inside your keywords. 

 

You also want to do a little bit of data mining. What I mean is go into 

the best seller list and take a look at some of the subcategories and 

see how many different titles are in those that you're competing with. 

It could be you'll see women and business, only 635. If your book is 

associated with it and fits good, then women and business might be 

something you want to consider. But it goes far beyond that.  

 

You want to do a little research about not just putting your book in 

business and money if it's business is dig deeper.  If your book really 
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talks about green business and environmentally conscious 

businesses, then that's a great place for it to be.  

 

If your business is around real estate, taxes, if it's around women and 

business, that's great places for your books to be able to list your 

books and use that ethically for that department. One thing you're 

going to see is when you look on a book's page that has hit a best 

seller list, you're going to see the overall ranking for that book in the 

Kindle store.  

 

You'll see it right here if you go look on a book, you'll see it says 

Amazon Best Seller rank. It'll show you where it ranks in the entire 

Kindle store, but then you'll see that it also is going to show you 

where it ranks in it's specific department, or what some would call 

categories or subcategories. So even though it may be ranking at 

4944 in the entire Kindle catalog, it's ranked number 2 in the self-help 

short reads categories. It's ranked number 3 in the Kindle depression 

subcategory. 

 

Something, look at the bottom one, that's one that is ranked number 

20,000. Over 20 thousand in the overall Kindle store of all Kindles, 

yet it's number 1 in it's very specific subcategory for vascular and 

vascular problems, whether it's surgery or medical. So some of these 

subcategories/departments go pretty deep. And so one of the 

benefits is the more granular, the more specific your book is, the 

more specific these subcategory that it can go into and the much 
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higher expectations it has of hitting a best seller list on Amazon with 

that. 

 

If you think about this, here's Amazon best seller list. We go here and 

we take a look and we see that this is right here Amazon is calling 

this the best sellers in real estate. So another point that I want to 

make that everyone's clear about is that the best seller isn't a title that 

you're giving to yourself because you feel that you have become a 

best seller. You're actually using a title that Amazon has applied to 

your book that it's Amazon is calling your book a best seller. This is 

the best sellers in real estate. So it's actually Best Seller in Real 

Estate Investments, that's the department that it's in. That's where it's 

associated and Amazon is calling it a best seller in that real estate 

investment and it hit number one right there. 

 

But, also because of your book may fit in multiple departments, you'll 

see that the book may be even though it's 5587 there in the Kindle 

store, but right there, in the Kindle store it's also hit number one in 

multiple departments. It's hit number one in the real estate buying and 

selling homes category as well. So this is a book about flipping 

houses so it fits a very nicely and properly in the categories of buying 

and selling homes and real estate investments.  

 

That's why it can be a best seller in multiple categories very, very 

easily and ethically. And again, this is Amazon calling this a best 

seller. It's Amazon saying it's a best seller rank, showing it being 
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number one in those categories. It's not something that you're just 

deciding to call yourself, or apply to yourself, because you've hit 

there. 

 

Becoming a best seller, depending on how competitive your subject 

matter is, you know this can generally be accomplished with as little 

as 30 to 50 sales within the day. This isn't something that numbers 

that we've pulled out of the air. This is something that has 

consistently has shown and been shown. We've created several best 

selling authors over the last year and we have data that allows us to 

know that this is the case.   

 

With this, 30 -50 sales this is something that you can do in a number 

of ways. If you do have following, a list, and to make that happen, it's 

not about gaming the system. It's not about buying a bunch of copies 

for yourself. It's not about just arbitrarily calling yourself best seller. 

It's about doing and working within the parameters that Amazon has 

set out to say that if you hit and we compile this in your sales and 

your book is within, you are a best seller in Amazon's system.  

 

And for 30-50 sales in a day, the way the way we price the books, the 

Kindles especially, we put them out there for $0.99. We don't really 

like doing them for free. We feel for something to be a best seller you 

have to sell it, and you put that out there and you do what Amazon 

wants you to do, let people know about your book. Let people buy this 

book of free will, make their own decision to purchase this book and 
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when that happens you've accomplished what very few accomplish. 

You become a best selling author.  

 

And again, it's not just you arbitrarily calling yourself best seller. This 

is something that Amazon actually gives a label. The time that you 

are set a best seller, you'll actually see Amazon calling you a best 

seller. They'll actually give you that little tag there if hit number one, 

but if you hit anywhere in that top 100 of the best seller list, whether 

you want to call yourself best seller or not, you are an Amazon Best 

Seller. You have hit the Amazon Best Seller list. So that's one I 

wanted to go through and give me the step-by-step like we talked 

about. 

 

This is something that yes, you can pay thousands, tens of thousands 

of dollars for people to walk through and do it. We do this for our 

clients as well. But provide a lot of other value around this but I want 

to show you something there's nothing mystical or magical or gaming 

the system.  

 

Now when you hear about people doing New York Times best seller, 

yes people buy their way onto the New York Time's best seller all the 

time where they'll have a 3rd party company go and pre-buy 

thousands and thousands of books to store up in a warehouse and 

then they'll resell them to customers but so that they can get that New 

York Times best seller. Very common practice amongst a lot of books 

that you've probably seen being counted as best sellers.  
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But the fact is we're not doing that. We're not trying to game the 

system. We're not trying to go through any loopholes. We're just 

doing exactly what Amazon has set out in their parameters, in there 

terms, and we just understand what Amazon calls a best seller and 

how to list a best seller. We work within that so that you can ethically 

call yourself a best seller and be able to use that in your marketing. 
 
 
 


