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SIYOP Workshop 
Session 6-4 

The Art Of The Humble Brag 
 

Now we're going to over Authority Campaigns and how to publicize 

the authority you've created already to drive more sales. We’re going 

to break this into three parts. One, we're going to go over the art of 

the humble brag and probably spend most of our time on that 

because it's really one of the better ways to drive traffic and resonate 

with people. Next we'll go over the three step social share and last 

we're going to cover repurposing authority which we've done 

repurposing content. This is a little bit different. You'll see how when 

we get there. 

 

The art of the humble brag. 

 

This is really nothing more than sharing your successes. But doing it 

in a way that is humble. We're not saying, "Hey check me out. I'm on 

Entrepreneur. I'm so cool." You're saying something more like, "This 

is so thrilling for an Entrepreneur geek like me. Very cool to be able to 

share my message with a huge new audience." And here's the key 

point right here. "Thank you to all our clients and friends for helping 

me get to this point."  
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At that point, you're taking the focus off of yourself and the win off of 

yourself a little bit and sharing it with other people.  That makes a big, 

big difference when you're sharing this stuff. You can see back it up 

on this one. This wasn't as much. I got more action with this one. I 

had 80 people with the comments and stuff, 90 whatever people 

interacted with it in some way, by doing things like that and being 

humble about it. 

 

Another one, this was when Jack mentioned this earlier about the 

Howard Stern show appearance. This one is different ways you can 

do the humble stuff. It's not always giving credit back to your followers 

or your customers, but this one says "Hey this is actually a short 

interview. It wasn't a big deal but it was so cool because I'm a fan." 

That takes some of the, it doesn't take the magic away from it but it 

takes you out of bragging on yourself, saying this is so great. It's say 

this is honestly what it was but it was still cool for me. 

 

Another example that you can use it here. This one I always love 

sharing my little man in his awesomeness with the world. We're not 

taking it on customers, it's not marginalized in any way. This one's 

putting the focus on something else, which was the other, the subject 

of the article, which was my son.  

 

So you see there's a lot of ways you can use these humble brags. 

Really the things is you want to share your successes but you want 

put something in there that takes a little bit of the limelight off of you 
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and shows you putting it onto another aspect of it. And I've done it 

both ways and it makes a really big difference. You don't want to get 

into a pattern of doing this either, though.  

 

If every time you say, and this is all because of you, my followers on 

Facebook or my customers, it's going to lose impact. Do that once 

and do a bunch of other ways you can possibly go back to it if you 

need to, but there's so many other ways to do this. I've gone through 

a few of them now. In addition to doing the humble stuff, self-

depreciation and humor works also. Those are kind of fun ways to put 

stuff to put it into it also.  

 

Like this one right here. This is one I did when I was on the author 

was on the home page on addiction to success. Right there I just 

refer to myself as a certified comic book geek. I wrote the article on 

what every entrepreneur could learn from the X-Men and it was right 

around the time when the X-Men movies were coming out. So again, 

taking the focus off saying how great I am because I was chosen to 

be featured on the homepage of this site. To them I'm just a comic 

book geek and this is kind of cool because people are going to see 

that you're on the home page and they think it's really cool. 

 

Always go back to you taking some of the limelight off yourself is the 

best way to put it. You're doing something just show that you're not 

full of yourself. You're putting a little fun into it. 
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This one Prez Hilton had tweeted me and I shared that as an image. 

This was something different. This is showing you another way that 

you can share authority stuff. This was not an article that was written 

or someplace I was featured. This was just a celebrity that reached 

out and tweeted to me. So that's kind of a cool thing you can share 

stuff like that as well.  

 

This one was just got me. I'm an idiot and I got this message last 

night and Adam Lavine retweeted it and I didn't even check Twitter. I 

missed out on all this fun last night and I could have interacted with 

him. Again, other ways you can do that. 

 

Next, those were all sharing on social media, namely Facebook. 

That's where I am. If you're more of a Twitter person, you can 

certainly do that also. But Facebook tends to be where I use that the 

most from that works. Certainly used it on Instagram also, since most 

of those are image based. Those work well there too. 

 

What you want to do after that when you have one that hits and does 

really well and people seem to react to it, or one that's a very 

impressive milestone for you, like this one was when I was brought 

on to start writing for Entrepreneur magazine. I put this into an email. 

Blasted this out to our email list.  

 

This is another good way to share your stuff. You want to make sure 

you share your stuff so people can see that. And when all these 
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things happen, people see these, they want to start working with you. 

In a lot of those examples in the I’ve shown you the past, I’ll put down 

at the bottom of those, is if you want to start working with, if you want 

results like this, reach out to me, or PM me, or I'll do that on a follow 

up post.  

 

But these are what's going to drive people to you. It's going to make 

them start working with you, is sharing these successes. This is 

another one. This is the one for that Goodman project that I 

mentioned earlier, which is really they picked up an article I wrote for 

Huffington Post. But picked up there, same thing. Put this into the 

email blast it off to the list when it hits, and you can send people right 

to those articles when you write those. That's another good way to 

drive traffic and get those social shares up on those which will, if 

you're a guest blogger, that'll make them want to bring you back more 

also. 

 

Now next what you do is you want to add the better ones into your 

auto-responder sequence for new subscribers. Now an auto-

responder sequence is basically what you use to send your email out 

with. So if you use aWeber, or iContact, or Infusionsoft, or Ontraport, 

or any of them. They all can set up auto-responders so that when 

people opt-in to your list, you can start sending them sequence of 

emails.  
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You want to send the best one of these in the first 3-5 days of 

someone signing up. That'd be something like that Entrepreneur one, 

or the Howard Stern appearance, something like that. So one of the 

ones that's a cool little one that really shows that you're different than 

everybody else they are looking at, something to make you stand out 

is what you want to drop in there. 

 

You may need to edit the copy a little bit to make the email evergreen 

because if you remember back on the ones I showed before, it would 

be like the Howard Stern one. I was on Howard Stern last month. 

Here you can go listen to it. Whereas now it's been quite a bit more 

than that. To make it evergreen, you'd say something like “Here I had 

an appearance on the Howard Stern Show” and just drop the part 

about the month. Any type of reference to when it was or how long 

ago it was, or anything like that, just take that out and just make it 

evergreen where it's something that would make sense in a few 

months, a year, a few years from now. 

 

 


