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SIYOP Workshop 
Session 6-5 

Social Share 
 

There are three steps to social share. We talked about this before, 

but I wanted to really go over this and show you exactly what it 

looked like. You can do this with your sharing your successes also. 

All of this will drive people back into your offers.  

 

First one is always an image. This is whenever you're sharing your 

successes on Facebook, three steps. First step is image. You can 

see here this is no more than a screen shot of the article on 

Entrepreneur and you can see it also in the About or wherever I'm 

writing about it. There's no link at all. I don't put a link at all to 

Entrepreneur magazine that posted this article. Even got a nice email 

from the editor about this one Geeking out. 

 

Next is the links. This one I drop a link and you can see, I want you to 

notice something about all three of these. Let's go back to this one. 

Look at the interaction on this one, like 64 people liked it. You've got 

maybe 10 or so comments, a couple shares and when you put the 

link, it drops down to 17, and one share. And the last thing I share is 

text. This is nothing more than you just copying and paste your entire 

article into a Facebook status. The whole thing. You can see this one 

had 50 likes and 6 shares. 
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You can see the links are going to get the least amount of traffic by a 

mile. You are many times I've had ones that have only gotten, after 

even with the following I have, I get 2-3, 5 interactions and that's it. 

They just sit there dead. Facebook does not show them to people.  

 

What we've done a lot of times, is I'll go back to ones like this after it 

sat for a while and after it's pretty much run it's course, and I'll drop a 

link into the comment section so that all the people that were 

following it or liked or commented about it will know that there's an 

update to it. More than likely they'll go back and be able to click on 

the link and get to the article itself. 

 

But again, the real benefit from all this stuff, like what we've said from 

the very beginning, like in the lesson earlier, when Jack was talking 

about the purpose of being a, of having a best seller status, the 

purpose of having things in the newsroom, and the purpose of having 

the trust triggers on the site is that people can see that you have 

accomplished these things.  

 

The purpose is not getting them to read this article and all of a 

sudden they're going to want to do business with you because they 

think you're a smart guy or gal. By the time they see that you're 

writing for Entrepreneur, you've already gotten that "I think they're a 

smart person" status and they might start trying to work with you. 

 



© 2015 Authority Media Group, LLC – AuthorityAlchemy.com	  

Those are the three steps of social sharing. It really works well to 

have those three. Break it up. Sharing the image first, then a day or 

two later once the actions kind of die down on it to drop that link into 

the comments of the original one and post new one on there, works 

pretty well than a few days or weeks later or when I don't have 

anything interesting or intelligent to say, I'll go back and look at some 

of my old articles that I haven't posted yet and drop those in there and 

see what happens. 
 
 


